OPULIMATHU NPABUNA
HA MPOMOUMATA ,,SPOT THE BLACK CAB”
HA NNIEBEH NNOC A4

YACT 1. OPTAHMU3ATOP HA MPOMOLMATA

MNpomouusTa ,,SPOT THE BLACK CAB” ce opraHusupa u nposexxkga ot MJIEBEH NJIKOC AL, cbc cepanuiie u
agpec Ha ynpasneHue B rp. Copua, x.K. “Mnagoct — 17, 6yn. ,Mepycanum” 51, eT. 7, HapeueHo no —A0Ay 3a
KpaTkocT “OPTAHU3ATOP HA MPOMOLUATA”.

YACT 2. O®PULIMAJTHU NPABUNA

2.1,

2.2,

2.3.

YuyacTHMumMTe B NpOMOUMATA ca ATbKHM A3 CMa3BaT yC/I0BMATa U pasnopesbuTe Ha U3IOKeHUTe Mo-
pony opuumanHu npasuna Ha NMpomoumaATa, HapuyaHu 3a KpatkocT “OPULUANTHN MPABUNA".

OduumanHute MNpasuna we 6bAaT Ny6AMYHO ONOBECTEHM U We 6bAaT OCTLMHM 33 Le/Msa Nnepuos Ha
nposexaaHe Ha Mpomouuata Ha MHTepHeT aapec: http://www.radiofresh.bg.

OpraHusaTopbT Ha MpomouunATa cv 3amassa NPaBoOTO 4a AOMb/ABa M/Man npomeHs OduumanHuTe
MpaBuna, KaTo AOMbAHEHWUATA U/UAN NPOMEHWUTE BAMU3AT B cua cied odMuUmManHoTo MM nybankysaHe
Ha UHTepHeT agpec: http://www.radiofresh.bg.

YACT 3. TEPUTOPUA HA MPOBEMAAHE HA HALMOHANHATA MOTPEBUTE/ICKA
nPoMoLMA

MpomouusTa ,,SPOT THE BLACK CAB” ce opraHuM3npa u NpoBeKaa Ha TeputopuaATa Ha PenybaunKka bbarapus.

4.1.
4.2.

5.1.

5.2,

5.3.

YACT 4. NPOABNTKUTENHOCT HA NPOMOLMUATA
MpomouunaTa ctaptmpa Ha 28.11.2011r. n npoabnrkasa Ao 23.12.2011r. BKAKOYUTENHO.

OpraHu3aTopbT Ha MpomoumATa MMa NpPaBo [Aa NPOMEHS CPOKOBETE i1, KaTo M3BECTABA 3a TOBa Ha
MHTepHeT agpec: http://www.radiofresh.bg.

YACT 5. MPABO HA YYACTUE

MpomouusaTa e BaanAHa 3a BCUMYKM PU3MYECKM NMUa, HaBbpWWUAKM 18 roAMHM U KMUBEELWM Ha
TepuTopuaTa Ha Penybaunka bbarapus.

B npomoumaTa HAMAT NpaBo Aa yyacTeaT cayxkutenute Ha MJIEBEH MNIKOC A, PAOVNO dM-MNJ1H0C
EAQ, NHOOMPEC M KO EOOA, APXUBUXKBH”EOO/, , KaKTo M Y4/ieHOBETe Ha TEXHUTE CEMENCTBA.

B cnyyai, ye OpraHM3aTopbT OTKPUE UM YCTAaHOBM HepeaoBeH y4acTHUK Mo peda Ha 5.1 n 5.2, 1o
TOM MMa NPaBO 4a aHyAMpa NoJlydeHaTa OT Hero Harpaga Wau no CBoA NMpeLeHKa 4a He ro AonycHe
[0 y4yacTue B TerneHeTo Ha HarpaauTe.

YACT 6. ONUCAHUE HA HATPAOUTE

Harpa,u,MTe, KOWUTO e 6'b,£l,aT pa3gaBaHM NoO Bpeme Ha NpomouunATa, Ca cnegHuTe:

Bbpoiu

OnucaHue Ha Harpagara
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Harpaau

20 TanoH Ha ctoHoct 10018 3a nasapysaHe B marasuH Muiikokc /Cepamnka LeHtbp/

YACT 7. MEXAHU3DBM 3A YYACTUE B MIPOMOLIUATA

7.1. Bcekun genHuyeH geH B nepuoga Ha npomoumata, mexay 12.00 n 12.454. sogewmsT oT epumpa Ha
Paguo Fresh! we 3agBa Bbnpoca: ,Kbae e cnpano Takcuto Ha Peacocks aHec?”. o 12.45 Toit we
npvema OTroBOPW OT caywartenu Ha edupHus tenedpoH 02/ 9767474 van ype3 sms Ha KpPaTbk
Homep 1925, c nbpsa ayma fresh /1,20 ¢ AAC/.

7.2. Bceku pgenHuyeH aeH B nepuoga Ha npomoumaAta, mexay 12.45 u 13.004. KOMUCKMA B CbCTaB:
Meanno MeaHoB - Bogell, PagocnaB Hepenyes — meHUabp npomoumn un Jlopa MwunaHoBa —
KOOPAMHATOP Harpaam, Ha cnyvyaeH NpUHUKUN We TernAaT No eAuH OT BCUYKKU, OTFTOBOPWUAN NPaBUAHO
Ha Bbrpoca. Tol we neyenu obAseHaTa Harpaaa.

7.3. MmeHaTa Ha cnevyennivTe M CbOTBETHUTE Harpaay le 6baat obaseHn B edup M U3NUCAHU Ha
NHTepHeT aapec: http://www.radiofresh.bg.

YACT 8. MPOLUEAYPA 3A NPEAABABAHE, BAIMAWPAHE W TMOJNIYYABAHE HA

HATPAOUTE
8.1. Harpa,u,MTe Ca JINYHU N He moraT Aa 6'b£|,aT npeoTCTbnBaHU NN 3aMEHAHMN.
8.2. KpaﬁHMﬂT CPOK 3a nojsiydaBaHe Ha cnevyesieHaTa Harpaga n3tuda HaW-KbCHO Tpnaecet KaneHaapHu

AHW ched NPUKAKYBAHETO Ha MpomMouunATa.

YACT 9. OTCbCTBUE HA NAPUYEH EKBUBANEHT

He ce gonycka pasmsaHa Ha Harpaga cpeLy napu v 4pyru U3roau.

YACT 10. OTTOBOPHOCT

10.1. OpraHu13aTopbT Ha NPOMOLMATA HE HOCKM OTFOBOPHOCT NPW AOMYyCKaHe Ha nedyaTHa rpeLlka uan apyro
HapyLleHue.

10.2. OpraHM3aTopbT Ha MNPOMOUMATA He OTroBapsA 3a MOrpewHo 3asBeHa MHbopmauusa oT
y4yacTHULMTE MO Ta3u NPOMOLUA.

10.3. BcuuKku npeteHuMn 3a Harpagu, npegsaseHun caen onpegeneHnA KpaeH Cpok no Yact 8, ce
CYMTAT 33 HEBANINGHM.

YACT 11. SALLUTA HA TUMHUTE OAHHU

OpraHun3aTopbT Ha MpomoLMATa Noema 3a4b/IXKEHMETO, CbI/IacHO MpaBu/iaTa Ha 3aKoHa 3a 3aluMTa Ha
NINUHUTE JaHHU, Aa cbbupa u 0bpaboTBa IMYHUTE AaHHM, NPeAOoCTaBeHM OT yyacTHUUuUTe B MNpomoumaATa,
€4VHCTBEHO MO NOBOA U BbB Bpb3Ka ¢ MpomouuaTa. C perncTpupaHeTo Ha y4acTMETO CU B MPOMOUMATA Lie
ce cuYMTa, Ye cnevyenunusaT AaBa U3PUYHOTO CU Cbrnacue IMYHUTE My AaHHKU M 06pa3bT My moraT aa 6baat
M3MNOA3BaHW 3a Uenu, CBbp3aHM C npomoumaTa. Lo 90 KaneHAapHW OHU cief MpPUKAOYBaHE Ha
NPOMOLIMATA U CBbP3aHUTE C Hes AeHOCTK 6a3aTa AaHHU 3@ BCMYKM y4aCcTHMLUM Lie 6bae u3TpuTa.
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YACT 12. NPEKPATABAHE HA MPOMOLIMATA

OpraHM3aTopbT MMa HEOTMEHMMO NpPaBo Aa npeKkpath MpomoumaTa nNo BCAKO Bpeme, 06aABABaNKM TOBa B
cvotBeTcTBMe ¢ Yact 2 ot OduumanHute MpaBuna, B caydyalh Ye HACTbNAT MaTepuasHu 3n0ynoTpebw,
HapyllaBaHe Ha npasuaata u/uam GopcmasKopHu obCcToATeNcCTBa.

YACT 13. CbAAIEBHU CNTOPOBE

Bcekn noTteHumaneH cnop mexay OpraHu3atopa Ha MPOMOLUMATA M y4acTHMLUM B CbLiATa Ce pelwasa no
B3aMMHa [40roBOPKA; NPU HEBBH3MOXHOCT 33 MOCTUraHe Ha TakaBa, CMOPbT Ce pellaBa OT KOMMNETEHTHUTE
cbannnwa B Penybnuvka bbarapus.

YACT 14. NYBINHHOCT

14.1. OpraHM3aToOpbT CU 3anasBa MNpPaBoTO Aa NybsaMKyBa CHUMKM WAW MaTepuanun, NpPefocTaBeHn oT
neyenmBLUNTE YYaCTHULUM, U3LANO WAWM OTHACTU MO HaA4MH, KOWTO cuYMTaT 3a noaxopAauw, 6e3 ga e
HeobXx0AMMO AOMBAHUTENHO CblacMe OT CTPaHa Ha NeyenuBLUUTE YYacTHUMLM U 6e3 aa ce AbaKu
Bb3Harpa*kaeHue, Npy CbOTBETHO CNa3BaHe Ha 3aKOHOAATE/CTBOTO 3a 3alUMTa Ha IMYHUTE JaHHM.

14.2. YvyacTHuumTe ce cbrnacasat OpraHU3aToOPbT UM OTOPU3NPAHU OT HEFO AMLA 43 KOMYHUKUPAT C TAX
nocpeacTsom TesedpoHHM pasroBopu n SMS no Bpeme Ha npomoumaTa u B nepmog 90 KaneHgapHU
OHV cnep Kpas 1.

14.3. YyacTtHuymTe B npOMOLI,Wr'ITa HAMAT NPaBoO Aa y4acCTBaT B MePONpPUATUA U Oa OaBaT UHTEPBKOTA NO
BBbMNpPOCHU, CBbP3aHM C npomMmouUnATa, 6es npeasapuTeNHOTO NMCMEHO cbrnacue Ha OpraHmsaTopuTe.

Page 3 of 3



	Част 1. Организатор НА ПРОМОЦИЯТА
	Част 3. ТЕРИТОРИЯ НА ПРОВЕЖДАНЕ НА НАЦИОНАЛНАТА ПОТРЕБИТЕЛСКА ПРОМОЦИЯ
	ЧАСТ 4. продължителност на промоцията
	Част 5. ПРАВО НА УЧАСТИЕ
	Част 6. ОПИСАНИЕ НА НАГРАДИТЕ 
	ЧАСТ 7. МЕХАНИЗЪМ ЗА УЧАСТИЕ В ПРОМОЦИЯТА
	ЧАСТ 8. ПРОЦЕДУРА ЗА ПРЕДЯВЯВАНЕ, ВАЛИДИРАНЕ И ПОЛУЧАВАНЕ НА НАГРАДИТЕ
	част 9. ОТСЪСТВИЕ НА ПАРИЧЕН ЕКВИВАЛЕНТ
	10.2.	Организаторът на промоцията не отговаря за погрешно заявена информация от участниците по тази промоция.
	10.3.	Всички претенции за награди, предявени след определения краен срок по Част 8, се считат за невалидни.  
	ЧАСТ 12. ПРЕКРАТЯВАНЕ НА ПРОМОЦИЯТА
	ЧАСТ 13. СЪДЕБНИ СПОРОВЕ

