ODPULIMAJIHU NMPABUJIA
HA NPOMOLUMATA ,,FRESH EYED PEAS”
HA NNEBEH NMJ1IOC A

YACT 1. OPTAHU3ATOP HA MPOMOLIUATA

Mpomoumnsta ,FRESH EYED PEAS” ce opraHusupa u nposexzga oT I111EBEUH nnaroC AA cue
cepanvule n agpec Ha ynpasneHue B rp. Coodus, x.k. *“Mnagoct - 1”, éyn. ,Mepycannm” 51, eT.
7, Hape4deHo no —gony 3a kpatkoct “OPFAHU3ATOP HA MPOMOLUNATA".

YACT 2. O®PNLUIMAJTTHN NPABUNIA

2.1

2.2,

2.3.

YyactHuumTte B [poMounsiTa ca ASbXHM Aa crnasBaT YCIoBMSITa M pasnopenbute Ha
M3N0XEeHNTEe no-Aosy oduunanHu npasuna Ha [lpoMoumaTa, HapuvyaHu 3a KpaTKOCT
“OOULMNANTHN NMPABUNA”.

OdumumnanHute Mpasmna we 6baat NybaMYHO ONOBECTEHM U We 6baaT AOCTLMNHM 3a Uenus
nepuog Ha nposexaaHe Ha MpomoumsaTa Ha UHTepHeT agpec:
http://www.radiofresh.bg.

OpraHmzaTopbT Ha [llpomMoumsATa Cu 3ana3Ba MpaBOTO Aa AOMbJBa W/MANM MNPOMEHS
Odwuumanuunte lNpaBuna, KaTto AONbAHEHMATaA W/WUAM NPOMeHUTe BAM3aT B Cuna cneg
odumumanHoTo um nybnukyeaHe Ha MHTepHeT agpec: http://www.radiofresh.bg.

YACT 3. TEPUTOPUA HA NPOBEXAAHE HA HALWOHAJNTHATA
NMOTPEBUTEJICKA NMPOMOLNA

MpomouusaTta ,FRESH EYED PEAS” ce opraHusmpa u npoBexaa Ha TeputopusaTa Ha Penybnuka

Bvnrapus.
YACT 4. NPOADBJIKXUNTEJTHOCT HA MPOMOLIUATA
4.1. MpoMouunsaTa ctaptmpa Ha 19.04.2010 r. n npoavxasa Ao 05.05.2010 r. BkNOUYUTENHO.
4.2, OpraHusaTopbT Ha lNpomouumsaTa MMa nNpaBo Aa MPOMEHs1 CPOKOBETE W, KaTo M3BecTsBa
3a ToBa Ha WHTepHeT agpec: http://www.radiofresh.bg.
YACT 5. MPABO HA YYACTME
5.1. MpoMounsTa e BannaHa 3a BCUYKU DdU3NYECKM Nnua, HaBbpwuam 18 rognHun n xueeewm
Ha TepuTopusaTa Ha Penybnuka bvnarapus.
5.2. B npomouudaTa HgaMaT npaBo Aa ydactBaT cnyxutenute Ha [UJIEBEH TUTHOC, kakto wm
YysIeHOBETE Ha TeXHUTe CeMelcTBa.
5.3. B cnyuan, ye OpraHm3aTtopbT OTKpUE UM YCTaHOBW HepedoBeH y4acCTHWK Mo peja Ha

5.1 n 5.2., 10 Tol MMma npaBo Aa aHy/npa nojiydeHata OT HEro Harpaga uam no cBogd
npeueHkKa ga He ro gonycHe Ao y4vyactue B TErneHETOo Ha HarpaguTe.

YACT 6. ONMNCAHUE HA HATPAAUTE

HarpaauTte, KOUTo LWe 6baat pasngaBaHu No BpeEME Ha NpoMoundTa, Ca ChegHUTe:
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Bpo# Harpaau OnucaHue Ha Harpagarta

1 [Ba 6uneta 3a koHuepT Ha The Black Eyed Peas Ha 12.05.2010r. B MunaHo,
Wtanusa, cbe camonetHn 6unetn 3a geama Cocumsa — bepramo — Cochus, kakTo 1
HOLLLYBKM B XoTen ***.

YACT 7. MEXAHN3DBM 3A YHYACTUE B NPOMOLIUATA

7.1, Bcekn pgeH ot 07 go 204. we ce m3nbyBat necHM Ha The Black Eyed Peas. Korato
CnylwaTennTe YyaT HAKOSA OT Tax, TpsibBa Aa KaxaT MMeTo M, KaTo ro HanuwaTt Ha sms,
unn ce obaaat B edup.

7.2. ObaxpaaHeTo B edup ctaBa Ha TenedoH 02/976 74 74, KONTo € 0O6MKHOBEH CTauMOHapeH
TenedoH M He BKIO4YBA B cebe cuM ycnyrm c gobaBeHa CTOMHOCT. 3a Te3Uu, KOUTO He
pa3snofnarat ¢ OCHOBHaTa Bb3MOXHOCT Aa ce 06aasaT Ha nocoyeHns TenedoH ce Aonycka
Mo U3KIIYEHME Aa U3NpaTaT CMC Ha HoMep 1925 ¢ nbpBa AyMa fresh Ha ueHa 1.20n8B. C

Anc.

7.3. Ha 05.05.2010r. upe3 »xpebuin, onpeaeneH ot KOMUcus B cbCcraB: Hukonam CrosiHOB —
MporpameH Oupektop, Pagocnae Hepenues - MeHnaxsp Mpomouun n Ueano MieaHoB-
Bogell, Wwe 6bae onpegeneH cnywartenaT, KOWTO ne4vyenu Harpagarta. MMeHata Ha
cnedyenunansa W CcboTBeTHaTa Harpaga we 6baat obsBeHn B edpup M U3NUCAHM Ha
NHTepHeT agpec: http://www.radiofresh.bg.

YACT 8. MNPOUEAYPA 3A NPEAABABAHE, BAJINVAWPAHE WM
NMNOJTYYABAHE HA HArPAAUTE

8.1. Harpaaute ca NMYHW U He MoraT Aa 6baaT NpeoTCTbNBaHN NN 3aMEHAHMN.

8.2. KpallHMAT CpoOK 3a nofnyyaBaHe Ha chneyeneHata Harpaja wW3TM4a HaW-KbCHO neT
KaneHaapHU AHU cnej npukIloYBaHEeTo Ha npoMoumdaTa.

YACT 9. OTCBbCTBME HA NAPUYEH EKBUBAJIEHT

He ce ponycka pasMsHa Ha Harpaaa cpelly napv v Apyru usroau.

YACT 10. OTFTOBOPHOCT

10.1. OpraH13aTopbT Ha NPOMOLMSATA HE HOCK OTFOBOPHOCT MpU AOMYCKAHE Ha rnevyaTHa rpeuwka
WU APYrO HapylUeHue.

10.2. OpraHmsaTopr Ha NpoMouUnATa HE OTroBap4d 3a NOrpeHo 3asaBEHa MHCbOpMaLI,MFI
OT y4yaCTHMUUUTE MO Ta3un npomMouund.

10.3. Bcnukn npeteHuMn 3a Harpagu, npeasiBeHu cnep onpefesieHus KpaeH Cpok no
YacTt 8, ce cuuTaT 3a HEBaNUAHMU.

YACT 11. 3ALLUIMTA HA JINYHUTE AAHHU

OpraHusaTopbT Ha npoMoumsaTa MNoeMa 3aAb/IHKEHWETO, CbIMNAaCHO MNpaBwuiaTta Ha 3akoHa 3a
3aWMTa Ha JIMYHUTE AaHHKM, da cbbupa m obpaboTBa NMYHUTE AaHHW, MpPeaocTaBeHU OT
yyacTHumuute B [lpomounsTta, e€OAMHCTBEHO MO MOBOA4 WM BbB Bpb3ka C [lpomouusaTta. C
perMcTpmpaHeTo Ha y4yacTMeTo CM B MPOMOLMATA LWe Ce CYUTA, Ye CnevyennavaT daBsa M3pnu4yHoTo
CW Cbrnacve NMYHMTE My AaHHM K 06pa3bT My MoraT Aa 6bAaTt M3Non3BaHW 3a Lenn, CBbpP3aHu
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C npoMouundTa. ,ﬂO 90 KaneHgapHu AHW cneq npuknio4yYBaHe Ha NpoMounATa U CBbpP3aHUTE C HEA
AEeNHOCTK 6asaTa AaHHWM 3@ BCUYKM y4aCTHUUM Wwe 6bae u3tputa.

YACT 12. NPEKPATABAHE HA MPOMOLATA

OpraHusaTopbT WMa HEOTMEHMMO TMpaBo Jda npekpatn [lpoMoumaTa MO BCAKO BpeMme,
obaBsaBalikm ToBa B CboTBeTCTBME C YacT 2 oT OduumnanHute MNpasuna, B Clyvan 4ye HacTbNAT
MaTepuasnHu 310ynoTpebu, HapylwaBaHe Ha npasuaaTa u/mnu opcMaxopHu ob6CcToaTeNcTBa.

YACT 13. CbAEBHMX CNMOPOBE

Bcekn noTeHumaneH criop mMexay OpraHusatopa Ha MpoMouusaTa M ydyacTHMUM B CbllaTa ce
pewasBa Mo B3aWMMHa [0OroBOpKa; MNPW HEBB3MOXHOCT 3a MOCTUraHe Ha TakaBa, CrnopbT ce
pellaBa OT KOMMETEHTHUTE CbaUNNLLa B Penybnvka bbnrapus.

YACT 14. NYBJINHHOCT

14.1. OpraHusaTopbT CWM 3anasBa nNpaBoTO Aa nNybAMKyBa CHUMKM WM MaTepuanw,
NpefoCTaBeHN OT MevyenuBlMTE YYaCTHULM, M3USN0 WM OTYACTM MO HA4YMH, KOWMTO
cyntaT 3a noaxoasw, 6e3 Aa € HeobxoAMMO [AOMbAHUTENHO CbrjlacMe OT CTpaHa Ha
neyesMBLUNTE Yy4YyaCTHMUM M 6€3 Aa Cce Ab/KW Bb3HarpaxaeHue, npu CbOTBETHO
CnasBaHe Ha 3aKOHOAATEsICTBOTO 3a 3aliMTa Ha JIMYHUTE AAHHW.

14.2. YyacTHuumuTe ce cobrnacasat OpraHm3aTopbT WAM OTOPU3MPAHM OT Hero nauuya Aa
KOMYHWKMPAT C TAX MNOCPeaAcTBOM TenedOHHM pasroBopy M SMS no BpeMe Ha
npoMounsaTa u B nepmosd 90 KaneHgapHu AHW cneg Kpas w.
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