ODPULIMAJIHU NMPABUJIA
HA MPOMOLMUATA ,,KOJIKO CEKYHAMU E XXUBOTDBT TU?”
HA NNEBEH NMJ1IOC A

YACT 1. OPTAHU3ATOP HA MPOMOLIUATA

MpomouunsTta ,KOJIKO CEKYHOW E XUBOTBLT TU?” ce opraHmsmpa n nposexaa ot NMJIEBEH
NJIKOC A cbec cepanvile U agpec Ha ynpaeneHne B rp. Codus, x.k. “Mnagoct - 17, 6yn.
~MNepycannm” 51, eT. 7, HapeueHo no —gony 3a kpatkocT "OPFAHU3ATOP HA MPOMOUNATA".

YACT 2. O®PNLUIMAJTTHN NPABUNIA

2.1

2.2,

2.3.

YyactHuumTte B [poMounsiTa ca ASbXHM Aa crnasBaT YCIoBMSITa M pasnopenbute Ha
M3N0XEeHNTEe no-Aosy oduunanHu npasuna Ha [lpoMoumaTa, HapuvyaHu 3a KpaTKOCT
“OOULMNANTHN NMPABUNA”.

OdumumnanHute Mpasmna we 6baat NybaMYHO ONOBECTEHM U We 6baaT AOCTLMNHM 3a Uenus
nepuog Ha nposexaaHe Ha MpomoumsaTa Ha UHTepHeT agpec:
http://www.radiofresh.bg.

OpraHmzaTopbT Ha [llpomMoumsATa Cu 3ana3Ba MpaBOTO Aa AOMbJBa W/MANM MNPOMEHS
Odwuumanuunte lNpaBuna, KaTto AONbAHEHMATaA W/WUAM NPOMeHUTe BAM3aT B Cuna cneg
odumumanHoTo um nybnukyeaHe Ha MHTepHeT agpec: http://www.radiofresh.bg.

YACT 3. TEPUTOPUA HA NPOBEXAAHE HA HALWOHAJNTHATA
NMOTPEBUTEJICKA NMPOMOLNA

Mpomouwnsata ,KOJIKO CEKYHAN E XXUBOTDBT TU?” ce opraHm3snpa 1 NpoBexaa Ha TeputopusaTa
Ha Penybnuka bbnrapus.

4.1.
4.2.

5.1,

5.2,

5.3.

YACT 4. N1POADBJIXXUTEJTHOCT HA NTPOMOLMATA
MpomouunsaTa ctaptupa Ha 20.07.2010 r. n npoabmxkasa Ao 02.08.2010 r. BKAOYUTESNHO.

OpraHusaTopbT Ha lMpoMoumsaTa MMa npaBoO Aa NPOMEHS CPOKOBETEe M, KaTo U3BeCTsBa
3a ToBa Ha WHTepHeT agpec: http://www.radiofresh.bg.

YACT 5. NPABO HA YYACTHUE

MpomounaTa e BannAgHa 3a BCUYKM PU3MYECKM N1Mua, HaBbpwmaum 18 roamHn n xumeeewm
Ha TepuTopusaTa Ha Penybnuka bvnarapus.

B npoMoumnsaTa HAMaT npaBo Aa ydacTBaT cnyxutenute Ha TJIEBEH MHOC A4, PAONO
OM NNKC EAL, MHOOMPEC N KO EOOA, Procter & Gamble CEEMEA, ,Megna C CMB”
EOO/, KaKTo M YneHoBeTE Ha TEXHUTE CEMENCTBA.

B cnydaii, 4ye OpraHusaTopbT OTKPME WM YCTAHOBM HEpenoBeH y4acTHWK MO pena Ha
5.1 n 5.2., To TOh MMa NpaBo Aa aHy/JuMpa nojslyyeHaTa OT Hero Harpaga wiu no cBos
npeueHKa Aa He ro gonycHe A0 yyacTume B Ter/IeHeTO Ha HarpaguTe.
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YACT 6. OMNCAHUE HA HATPAAVUTE

Harpaaute, kouTo LWe 6bAaT pasfaBaHu Mo BpeEMe Ha NpoMouuaTa, ca cneaHuTe:

Bpoii Harpaam OnucaHue Ha Harpagarta

20 MntoweHo 3arn4de Oiopacen+koMnnekt 6atepum /46p./.

YACT 7. MEXAHU3DBM 3A YYACTUE B NTPOMOLINATA

7.1. Bcekwn pgenHunueH geH mexay 11 v 124. Bogell we npukaHBa cnywaTtenu ga ce obaxaart
Ha epunpHMsa TenedoH 1 Aa pa3K3BaT 3a XUBOTa CU.

7.2. Ob6axpaaHeTo B edump ctaBa Ha TenedoH 02/976 74 74, konTo e 06MKHOBEH CTauMoHapeH
TenedoH n He BK/OYBaA B cebe cn ycnyru ¢ gobaBeHa CTOMHOCT.

7.3. Ot 20.07.2010r. pgo 02.08.2010r. (menHW4YHWM pHKW) 4pe3 Xpebuin, onpeneneH oT
KoMucusa B cbctas: Hukonan CrtosiHoB - lMporpameHn AupekTop, Pagocnas Hegenues -
MeHuaxbp lMpomoumn n MeBanno VMeaHoB - BoAelwl, we 6baaT onpenesneHn nNo ABama
cnywartenun, KouTo LWe crnevyenaTt Harpagute. MIMeHaTa Ha crneyenunmrte U CbOTBETHAaTa
Harpaga we ©6baatr obsBeHn B edup W uU3NUCaHM Ha WHTEpHET appec:
http://www.radiofresh.bg.

YACT 8. MNPOUEAYPA 3A NPEASABABAHE, BAJINVOAWPAHE WM
NMOJTYYABAHE HA HATrPAOAWUTE

8.1. Harpaaute ca NMYHM U He MoraT ga 6baaT npeoTCTbnBaHN NN 3aMEHAHMN.

8.2. KpaHUAT CpoK 3a noJlydaBaHe Ha CcrneyeseHaTa Harpaga w3Tuya HaW-KbCHO neT
KaneHaapHU AHU cnej NpuKIloYBaHEToO Ha npoMoumaTa.

YACT 9. OTCbCTBME HA NAPUYEH EKBUBAJIEHT

He ce gonycka pa3MsiHa Ha Harpaga cpelly napu u apyru usroau.

YACT 10. OTTOBOPHOCT

10.1. OpraHu3aTtopbT Ha NpoMOLUATA HE HOCKM OTFOBOPHOCT MpU AONYyCKaHe Ha rne4vaTHa rpeLka
UNn Apyro HapyLlleHKE.

10.2. OpraHusaTopbT Ha NMpoMouMnsTa He OTroBaps 3a MOrpeLwHo 3asBeHa MHdopmaums
OT y4YacTHMUKUTE NO Tasu NpomMouus.

10.3. Bcnukn npeteHUMM 3a Harpagum, npeasiBeHu cnep onpegenieHus KpaeH Cpok no
YacT 8, ce cumnTaT 3a HeBaNNAHMW.

YACT 11. SALLUMTA HA JINMHUTE AAHHU

OpraHmsaTopbT Ha MNpoMouusaTa MNoeMa 3aAb/KEHUETO, Cbl/1acHO MnpaBwuiaTa Ha 3akoHa 3a
3aWmMTa Ha NUYHUTE AJaHHKW, Aa cbbupa u obpaboTBa nAWYHWUTE [AaHHW, NpeaoCTaBeHU OT
yyacTHuuute B [poMoumsaTa, eAWMHCTBEHO MO NOBO4 M BbB Bpb3ka C [lpomoumsaTta. C
perncTpmpaHeTo Ha y4acTMeTo CU B MPOMOLMATA Lie Ce CUMUTA, Ye CNeYeNTUNNAT faBa U3PUYHOTO
CU Cbrnacue An4YHMTE My AaHHU M 06pa3bT My MoraT Aa 6baaT M3NO0s3BaHM 3a Lenn, CBbp3aHu
¢ npomoumsata. [lo 90 kaneHgapHW AHW cnej NPUKIOYBaHE Ha MpoMoLMsTa U CBbp3aHUTe C Hes
AenHocTn 6asaTta AaHHM 3@ BCMUYKM y4acTHMUM We 6bae ustpuTta-
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YACT 12. NPEKPATABAHE HA NMPOMOLUATA

OpraHusaTopbT MMa HEOTMEHMMO MpaBo Aa npekpaTu [lpoMouusiTa MO BCSAKO BpeMe,
06aBsABalikM ToBa B CbOTBETCTBUE C YacT 2 oT OduumanHute MpaBuna, B cilydait Ye HacTbMAT
MaTepuanHu 3710ynoTpebu, HapyllaBaHe Ha npasunarta u/unm hdopcMaKopHU 06CTOATENCTBA.

YACT 13. CbAEBHU CNOPOBE

Bcekn noTeHumaneH criop mexay OpraHusatopa Ha npoMouusaTa M yyacTHMUM B CbliaTa ce
peliaBa No B3aMMHa /[AOroBOpKa; MPU HEBBL3MOXHOCT 3@ MOCTUraHe Ha TakKaBa, CMopbT Ce
pellaBa OT KOMMNETEHTHUTE CbauauLa B Penybnuka Bbnrapus.

YACT 14. NYBJINHHOCT

14.1. OpraHusatopbT CM 3anasBa MnNpaBoTo Aa nNybnMKyBa CHUMKW WAWM  MaTepuanmu,
NpeaocTaBeHN OT MevyenuBIMTE YYacTHUUM, M3UAN0 WM OTYACTM MO HA4YMH, KOMTO
cymTaT 3a noaxoasiw, 6e3 Aa e HeobX0AMMO AOMB/HUTENHO CbrflacMe OT CTpaHa Ha
neyenuBLUNTE Yy4yacCcTHMUM M 6€3 Ja Cce Ab/HKM Bb3HarpaxiaeHuwe, Mpu CbOTBETHO
CrnasBaHe Ha 3aKOHOZATEeNICTBOTO 3a 3alUMUTa Ha JIMYHUTE AAHHMU.

14.2. YvyactHuumTe ce cobrnacasat OpraHm3aTopbT WAM OTOPU3MPAHM OT Hero suvua ga
KOMYHUKMpAT C TAX nocpeactsBoMm TenedoHHM pasroBopy u SMS no BpemMe Ha
npomouunsTa n B nepuog 90 KaneHaapHu gHW crepq Kpas .
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